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i not to offend or threaten Patience - Not
Keepl n g The Peace their customers as cli- everyone has the Empathetic-  Being

By Krista T Walsh,
CFCP, President of
KC Collect!

In small communities
it is difficult not to take
receivables management
personally. Having a
hard-nosed or a tough ap-

L

ting clients

proachtocollectionsdoes
not always yield the best,
or most desirable results.
Such attitudes can make
a person less effective
and decrease the chanc-
es of payment. Business
owners must be careful

back on their
feet Is our
First Priority.

Canada’s Emergency Restoration Experts

firstonsite

Restoration

e | LEROY

GALLANTXS
INURANCE 1. 2

Auto - Home - Marine
Commercial - Life & Travel

www.insurepei.com
Ryan St., Summerside

24/7 Emergency Service
1.877.434.7199 www.firstonsite.ca

436-9237

ent relationships an im-
portant part of building
and maintaining a busi-
ness in any community.

Occasionally, a collec-
tor must be stern when
explaining the current
situation, but the most
effective collectors never
bully, threaten, or raise

their voices. Instead
they clearly explain
the account situation,
the potential actions

and the consequences
that may follow if pay-
ment is not received.

Keep in mind the fol-
lowingtraits,soastokeep
your customer on side
while still getting your
overdue accounts paid.

—E."f.and | Quote...L.P—

Forgiveness does not
change the past,
but it does enlarge
the future.
Paul Boese

It is only possible to
live happily ever after
on a day to day basis.

Margaret Bonnano
b.1950

The most effective way
to achieve right rela-
tions with any living

thing is to look for the

best in it, and then
help that best into the

fullest expression.
J. Allen Boone
1882-1965

There is exactly as
many special occa-
sions in life as we
choose to celebrate.
Robert Brault

There is no way to
happiness...Happiness
is the way.

H Buddha 624-543BC ]

means to pay their
past due account
in its entirety.
Most debtors are
going to need your
expert guidance
in order to prop-
erly budget their
existing debt. You
have to be patient
with them as you
conceive an ap-
propriate payment
plan that is go-
ing to lessen their
debt load and re-
sult in payment.

Persistence - The “out-
of-sight, out of mind”
mentality is quite com-
mon when attempting to
collect debt. If you keep
persisting, you have a

better chance at being
paid when the money be-
comesavailable. Keeping
the account fresh in their
memory is an important
tool to recovering debt.

sensitive to the debtor’s
current situation will
most likely aide in your
attempts in getting paid.
Most people have the
best intentions to repay
debt, but, due to unfore-
seen circumstances,
have fallen behind on
their bills. Working to-
gether to resolve the debt
will instil proper money
management and better
the individual for future
financial transactions.

Combining theses
three traits, patience,
persistence and empa-
thy will usually result
in fewer receivables for
your company, reduce
your stress and increase
your cash flow.

L

...and | Quote....

THEME: TIME MANAGEMENT

“Better three hours too soon, than one minute too late.”

“Time is the wisest counselor of all.”

“Time is the school in which we learn, time is the fire in which we burn.”

“Nothing is a waste of time if you use the experience wisely.”

e

William Shakespeare
Pericles
Delmore Schwartz

Rodin

Canada’s Healthy Choice For Pets

"We carry the largest selection
of natural, organic, holistic
and raw pet food on PEI!"

Two Locations To Serve You Better
Charlottetown - 405 University Ave

902-368-1326

charlottetown@globalpetfoodspei.ca
Summerside - 454 Granville St.

902-724-1326

summerside @globalpetfoodspei.ca

www.globalpetfoodspei.ca
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Olde Lovely: Your Drive To
Burlington Will be Rewarded

Deep in the heart of
Burlington, PEI, near
the Burlington Amuse-
ment Park, and in fact
directly across the street
from what was known
for years as the popu-
lar Woodleigh Replica
site, rests a cozy little
giftware & garden shop
called Olde Lovely.

Operated by Gene and
Cyndy Crawley, Olde
Lovely has been in busi-
ness for 5 years, and
has become so popular,
despite it’s somewhat
remote location, that
during opening week-
end, which lands on the
May long weekend each
year, cars are lined up
throughout the weekend,
across the lawn and even
stretching up the road.

Looking at the little
quaint shop from the
outside, it’s surpris-
ing to think of just how
busy it gets during peek
times, but once you step
foot inside the special
little treasure shop, and
discover the sights, and
smells that is Olde Love-
ly, it becomes less sur-
prising by the minute.

In terms of what you
will find upon entering
Olde Lovely, it changes
by the day throughout
the busy summer sea-
son, but common items
include (primitive coun-
try) home decor, gift-
ware, garden accesso-
ries, wreaths, garlands,
candles, and even their
own line of Historic
Rubbish, (hand made).

And it’s all nestled in
their newly renovated
barn. You see, we re-
ferred to it as a shop
above, but one of the
great parts of Olde Lovely
is the fact that the shop is
actually a two level barn.

It’s easy to see during
your visit that Cyndy and
Gene take great pride in
creating a new experi-
ence for each customer
who walks through the
door, and that they have
dedicated much time to
making sure Olde Lovely
appeals to the various
senses, touch, sight, smell
and even taste, of their
many visitors each year.

As to why Olde Lovely
has become so successful

overtheyears, Genecred-
its it to his background
in analyzing, tracking,
and measuring customer
trends, and patterns, and
Cyndy’s knack for mak-
ing the shop / barn, and
it’s products so unique,
special and appealing.

They also cite their
unique, and also highly
successful, girlsnight out
parties during the holi-
day season (the one other
time, other than summer
that they are open dur-
ing the year) as another
reason for their success
since opening the doors.

But deeper than all of
that, I believe it is their
approachable, down
to earth, customer fo-
cused demeanor that
is at the heart of their
success in keeping cus-
tomers coming back.

Mind you, the unique
products, most made by
Gene and Cyndy’s very
hands, along with Olde
Lovely’s relaxing atmo-
sphere, doesn’t hurt.

cont’d on p. 12
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Mark Black
cont’d from p. 2

or two for that reason lo-
cally, in the Maritimes
for instance, you hope
you pick up another to
replace it in another re-
gion. For me though, the
bigger challenge early
on was simply planning
travel; and I did learn
the lesson, the hard way,
that you should never
fly out on the same day
as your event. Monc-
ton has a great Interna-
tional Airport though,
so these things only
presented small speed
bumps along the way.

CP: What type of
clients do you work
with most often?

MB:Iwork withprofes-
sional associations and
corporations of all sizes
and when there is time, I
also like to do work with
high schoolsand colleges.

CP: And I'm sure there
are a lot of schools near
each other in larger re-
gions, and therefore you
could perhaps travel less
and find more clients
in a smaller geographi-
cal region if you simply
moved to Ontario say.
Why do you choose to
stay in Atlantic Canada?

MB: For
sonally, the
in lifestyle
be worth

me per-
sacrifice
wouldn’t
the move.

CP: Do you find a dif-
ferenceinyour work with
schoolsandcorporations?

MB: Yes, absolutely,
most of my school work
is inspirational and mo-
tivational, but with a
tangible takeaway. My
work with corporations
for instance, involves
helping people work with
company challenges,
and can involve a more
hands on approach, in-
cluding break-out work-
shops, coaching and so
on. “My ultimate goal, no
matter who I'm speaking
to, is to help people gain
new perspective on their
challenges so that they
can turn adversity into a
competititve advantage.”

CP: Where your focus
has shifted to include
more corporate clients,
how has the economy
impacted your business?

MB: Well, I find my-
self talking to people
these days whose busi-
ness dropped as much
as 50% as a result of the
economy, and demon-

strating the value of my
services to those clients
has required me to pro-
vide my clients with
more take-aways, and
to bring them more tan-
gible results, and to also
demonstrate how we can
measure the return on
investing to bring me in
to work with their staff.

Milestones
the years?

CP:
through

MB: Writing and re-
leasing my first book.
Personally it was some-
thing I always wanted
to do, and profession-
ally something I had to
do. Another milestone
for me, is having had
the opportunity to share
the bill with speakers
along the lines of Rich-
ard Branson, Kevin
O’Leary, Rick The Temp,
Craig Kilborn, Arlene
Dickinson and George
Stroumboulopoulos.

CP:
tors

Success Fac-
over the years?

MB: Self-Belief. You
have to believe in what
youre doing; other-
wise you won’t make it
through the rough patch-
es. I know I wouldn’t
have. Other traits one
needs to survive, at least

in the speaking busi-
ness, and most business
I believe, are determi-
nation, and hard work.

CP: What do you
feel is the key thing
about  business ev-
eryone should know?

MB: That it takes a lot
of work. Eventually it
can get easier but as an
example, when I started
it could take as many as
500 emails to get one gig.
But then you work with
certain clients or in my
case, present at a certain
event and then things
just spitball or gain mo-
mentum from then on.

CP: What about short-
cuts?

MB: Surrounding
yourself with the right
people and finding good
mentors, both from in-
side and outside of your
industry who have been
where you need to go,
and learning from their
experience. To me, no
matter what industry,
you’re in, that is a great
approach to take. Keep
in mind that sometimes
a mentor can be a one-off
situation and other times
it can be ongoing. A good
way to accomplish this

or ensure this happens
is to join associations
where those mentors are
sure to be. Just know
that to see the benefit of
this type of networking
or these types of associa-
tions; you will have to be-
come actively engaged,
by attending events,
reaching out and intro-
ducing yourself and so
on. The first time I joined
a similar association, I
really didn’t engage in
the association and as a
result, I didn’t see much
benefit. Once I became
actively engaged, I no-
ticed a world of differ-
ence. It’s like people who
buy a Gym Membership
and never use it and then
complain it has no value.

CP: Long term goals?

MB: More engage-
mentslocally,and atleast
no more travel than now.
If T can keep the travel
to the level it is at now,
and do more local work,
that would be a perfect
scenario. I also want to
continue to create more
long lasting value for
my clients, and perhaps
even begin to offer more
web-based products.

CP: Mark, you have
a unique story and mes-
sage. Going from some-

one who went through a
transplant where there
was a real possibility
of not coming out of the
surgery, to someone who
the medical society told
that you would be lim-
ited to what you could
to, to running four mara-
thons and becoming a
successful speaker, what
do you hope your clients
take from your story?

MB: I hope my story
helps show people any-
thing is possible. I hope
it takes away excuses
they may have, wheth-
er professional or per-
sonal. I hope my story
empowers them to push
themselves a little fur-
ther, and a little harder.

CP: I know your story
has continued to inspire
me Mark, and I know it
has many others. Thank
you for that and for
doing this interview.

MB:
for the

Thank you
opportunity.

You can learn more
about Mark Black and
how he can help trans-
form your company
or your staff at www.
markblackspeaks.com



Summer Edition 2011

Island Business News

Page 11

Kerri Trevors Going Strong With Avon

by Cheryl Ann Wartman

AVON began with a
few beauty products one
hundred and twenty five
years ago. Today AVON
isnotjustmake-up. Along
with your everyday es-
sentials, they have many
other items like shoes,
clothing, NHL products,
and Curves products.

Celebrities who endorse
their products include:
Fergie, from the Black
Eyed Peas; Ashley Green
from Twilight; and Re-
ese  Witherspoon as
their global ambassador.

With the lowest start-
up fee in the industry,
only $20, AVON pro-
vides free training and
support as the business

-

grows. Products are de-
livered up front, repre-
sentatives receive the
cash (no credit cards)
from the customers,
and then it is paid back
to the company. Their
leadership program
has amazing incentives
with big bonus money
when you build a team.
Kerri Trevors’ favourite
things about AVON are
the money, trip incen-
tives, and the fact AVON
is such a great global
citizen. Representatives
grow relationships with
their community and
customers. AVON is re-
ally a very giving com-
pany, raising money for
breast cancer research,
domestic violence, many
relief programs, and
even local fundraisers.

Both men and women
are AVON representa-
tives in PEIL In fact the
top PEI seller isaman. In-
dividuals and teams from

various backgrounds
identify with AVON as it
is a worldwide company.
Many new immigrants
love being able to work
with something familiar
in their new home. All
representatives  learn
practical skills for run-
ning a business and
working with custom-
ers. Everyone is familiar
with AVON! Kerri says
the secret to AVON is
to brand yourself as an
AVON representative,
make sure everyone
sees the brochure, talk
about it, and give your
customers that one on
one service. Some people
join to get the represen-
tative discounts, others
only sell to family and
friends, and others can-
vass their neighbour-
hoods and workplaces.
There are as many op-
tions as there are rep-
resentatives. No sales
Quotas or territories al-

low for this flexibility.
It is still a business, so
the bigger the order the
bigger the commission.

People are looking for
value for their money.
You cannot beat AVON’s
prices. Another factor is
that people are looking
to make a bit of money
on the side while sav-
ing their own household
expenses. New repre-
sentatives are coming
onboard with new cli-
ent bases. Even with the
current economic land-
scape, AVON is thriving.

Kerri started doing
AVON on the side while
working as a civil en-
gineer. As a represen-
tative, a leader, and a
single mom, she enjoyed
AVON. It gave her extra
money, plus the added
tax return benefit of hav-
ing a home-based busi-
ness. She never really
saw herself as a manag-
er, until an AVON man-
ager approached and
convinced her to become

a manager. Two years as
the manager for PEI has
changed her career and
her life! Travelling to
three countriesinthelast
couple of years has been
exciting. Kerri was hon-
oured to be in the top ten
percent of managers in
Canada last year becom-
ing a Circle of Excellence
manager. PEI ranked
19th place in Canada out
of 187 districtsfor AVON.
With such success in
her first two years who
knows where Kerri will
be in the next five years.

To become part of the
AVON team, you can
register on the website
WWWw.avon.ca or contact
Kerri directly by e-mail:
Kerri.Trevors@AVON.
com or phone: 902 724
2398. If you decide to join
after reading this article,
mention the name of the
publication when you
contact Kerri. Atthe time
of your appointment, you
will receive a FREE skin-
care product worth $35.

Island Taylored Meats

by Cheryl Ann Wartman

Island Taylored Meats
Inc. uses quality Island
meat from their farm
and other local farms to
hand-make sausages and
other meat products. Di-
anne and Martin (Marty
to most everyone) Taylor
started with a five year
franchise. The training
in product production
the franchise provided
was important. After this
training, they bought
their own farm in Victo-
ria Cross near Montague,
Prince Edward Island;
and developed a unique
brand of fresh and qual-
ity smoked products.
Both Dianne and Marty
are pleased that the fam-
ily is able to enjoy and
learn from the business.
Four of their children
are employed with them.
Now their grandchildren
are becoming familiar
with the business, learn-
ing math and social skills
while providing excel-
lent customer service.

Selling products at
farmers’ markets, re-
tail outlets, two Island
Superstores, several
restaurants, and ac-
commodations across
the Island, has fostered
a sizeable client base.

Their fresh sausage
feature is low fat, with no
MSG, preservatives, fill-
ers, byproducts or gluten,
but with a natural casing
and is hand twisted. My
children swear they can
taste the difference, and

Island Taylored Meats (Martin & Dianne Taylor), 2010
Eastern PEI Business of the Year with Pres. Joan.

I must agree. Many Is-
landers go for a Saturday
sausage at the Farmer’s
Market. Island Taylored
Meats Inc. also processes
product for other farm
operations. “The Char-
lottetown Farmers’ Mar-
ket has been the back-
bone of our business for
18 years,” says Dianne.
“We’ve never missed a
Saturday. We also serve
our products at special
events, trade shows,
and Island festivals.”

Perseverance and be-
lieving in their products
has certainly paid off.
Island Taylored Meats
Inc. was named the 2010
Eastern PEI Business of
the Year. Resulting in a
positive problem, they
were running out of pro-
duction and cooler space
required to meet market
demands. Local, tourists
and island customers

wanted to have consis-
tent availability to Island
Quality Meats’ products.
Therefore, an expanded
production area and a
new retail outlet were
added in December 2010
to give their customers
the best products and
service possible. While
also allowing Island
Taylored Meats Inc. to
add employees, provide
a safer work environ-
ment, and give space for
the development of new
ideas. Open six days a
week, the shop will con-
tinue to provide the top
quality friendly cus-
tomer service everyone
is used to, while giving
consistent access local
customers had sought.

Island Taylored Meats
provides the best qual-
ity and service possible
while meeting their cus-
tomers’ deadlines. When

issues arise they will try
to make it right. The cus-
tomer focused mission
statement is to provide
top quality friendly cus-
tomer service. They plan
to continue adding new

- OUR SERVICE _
Speaking / Training / Facilitating
(including Executive Retreats) / Emcee
Services / Consulting & Coaching /
Helping to Conduct Surveys and Facilitate
Focus Groups for Staff & Company
Initiatives / Helping with the Creation of
Training Programs / Voice-Over Work for
Commercial Projects / Observing and
Consulting During Potential Employee
Interviews / Assisting Executives with
Communication and Leadership / Helping
with Redesign of Performance Evaluations

items to their menu and
to provide their signature
quality friendly service.
Long term plans are to ex-
pand the market on PEI by
making the product more
available to all Islanders,

and to continue doing
what they are doing im-
proving where possible.
This strategy required
that they solidify the
expansion scheme, and

cont’d on p. 12

YOUDON'T

HAVE TO BE
PRETTY TO BE
SOUGHT AFTER
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The past should be a
springboard...
not a hammock.
Unknown

Opinions are made to
be changed - or how
is truth to be got at.

Lord Byron 1788-1824

Judge not, that ye be
not judged.
Proverb

Enthusiasm is the
greatest asset in the
world, it beats money,
power and influence.

Henry Chester

If you really want
something, you can
figure out how to
make it happen.
Cher b.1946 ]

H

Working

At The Co-operators,
we believe in being a
responsible  corporate
citizen. As an insurer,
employer, investor, com-
munity partner, and
a co-operative, we’re
finding new ways to do
our part to help ensure
a sustainable future.

More than just

“going green”

What exactly is sus-
tainability? It’s not just
another fashionable,
feel-good buzzword for
the new-age generation.
Sustainability is about
providing for today
while ensuring enough
for the future. It’s all
about Dbalancing the
triple bottom line: the
economic, social and en-
vironmental sustainabil-
ity of the world we live

Olde Lovely
cont’d from p. 10

And so, if you’re look-
ing for unique gifts along
the lines of Primitive
country home décor, you
might find like I did, Olde
Lovely is worth the trip
to Burlington. Besides,
they are just up the road
from the long running
Burlington Amusement
Park, so you can prob-
ably find an easy way
to make a day (or eve-
ning) out of your trip.

Olde Lovely is locat-
ed at - , and is open
Tuesday to Sunday from
10:00am to 5:00pm from
Mid-May to Mid-Sept and
also Mid-Nov to Mid-Dec.

You can reach Olde
Lovely at (902)836-3087

Island
Taylored Meats
cont’d from p. 11

continue to strategize de-
veloping new ideas. It is
an exciting time for this
Island family business.

Island Taylore Meats
can be contacted via-
phone: 902-838-3988, fax:
902-838-2849, toll Free:
1-866-838-3988, or e-mail:
marty838@hotmail.com.

Check out their website
at:  www.peilocal.com/
islandtayloredmeats

or

just stop out at
the store, located at
978 Queen’s Road,

Victoria Cross,
Prince Edward Island

A Quick Q&A With Dr. Trina Stewart,
MD. CCFP Of PEI Botox/Esprit Medical

.

e

ISLAND BUSINESS
NEWS: Do people com-
monly choose Botox or
your services for profes-
sional reasons, for in-
stance, career image? If
so, is it a large percent-
age or would most be
looking to enhance their
personal image?

DR. TRINA STEW-
ART: The reason why
patients choose to get
cosmetic treatments
usually is an effort to
match the way they are
feeling on the inside
with the way they feel
on the outside.

Life is busy, and the
negative repercussions
of stress, pollution, and
sun damage are lines and
wrinkles that contribute
to alook of tiredness, an-
noyance or anger.

Peels and laser im-
prove the general texture
and condition of the skin.
Cosmetic treatments do
not change an individu-
al’s overall appearance
but certainly do soften
one’s look and enhance
their self esteem and con-
fidence by allowing them
to look the way they feel.
You...only better.

Today For A Sustainable Future

in. For us, sustainabil-
ity is a way of business
that is ingrained into
the decisions we make
and the work we do.

How we’re helping
our clients become
more sustainable
One of our goals is to
meet the needs of our
clients while minimiz-
ing the impact on the
environment. We reward
clients who make an ef-
fort to help preserve the
earth with products and
services that support
their efforts, including
the following options
for your auto, home
and investment needs.

If you drive a hybrid
vehicle, you’ll receive an
automatic 5% discount
on your auto policy pre-
miums when you pur-
chase new auto insur-
ance, add or change a
vehicle on a policy, or au-
tomatically on renewal.

WithourEnviroguard
coverage, we encourage
you to replace damaged
property with more eco-
friendly and sustainable
products. For a flat fee of
$40 per year, we will pay
an additional 10% above
the claim amount, up to
a maximum of $50,000.

Our Envirowise dis-
count offers a 10% sav-
ings for eligible Lead-
ership in Energy and
Environmental Design
(LEED) certified dwell-
ings*, including resi-
dences, seasonal and
mobile homes, farm
dwellings and hobby
farms,andrevenuedwell-
ings with up to six units.

By choosing our
Socially Responsible
Investing (SRI) funds,
you can bring your in-
vestment portfolio in
line with your personal
values by supporting

companies that share
your ethical values con-
cerning environmen-
tal protection, climate
change, human rights,
and product safety.

Encouraging

tomorrow’s leaders

An important part of
ensuring a sustainable
future is to educate our
youth and get them in-
volved in developing new
solutions. In September
2009, The Co-operators
hosted the first Impact!
The Co operators Youth
Conference for Sus-
tainability Leadership.

The four-day event
brought together an
outstanding group of
180 Canadian students
and experts represent-
ing business, academia
and non-governmental
organizations to develop
real sustainability solu-
tions for their campuses,
communities and future

workplaces. Among the
many highlights, key-
note speaker David Su-
zuki focussed on the im-
portance of reconnecting
with nature, and the re-
alities of our overwhelm-
ingreliance on the Earth.
The conference not only
reinforced The Co op-
erators commitment
to sustainability, but
also empowered future
leaders to take action.

Join us in our

continuing efforts

We believe that think-
ing and acting responsi-
bly today helps to create
a sustainable tomorrow.
Providinganopportunity
for you to understand the
issues and opportunities
related to sustainability
is an important part of
realizing our strategy.
For more information
on our sustainability
plan and to read our an-
nual Sustainability Re-
port, visit our website

Mike Bradley

at www.cooperators.ca.

*For more informa-
tion on LEED certifica-
tion, visit http://www.
cagbc.org/leed/sys-
tems/homes/index.php

Auto insurance
not available in Brit-
ish Columbia, Mani-
toba or Saskatchewan.

Enviroguard™ is a
registered trademark
of Co-operators General
Insurance Company,
use with permission

Dairy Bar
cont’d from p. 5

for many years to come.

In terms of big news
for this year, The St. El-
eanor’s Dairy Bar is also
pleased announce that
once again this year,
Walter Gretzky, known
to most as the Father of
Hockey, will be on-hand
at the Dairy Bar on July
18th to draw the win-
ner’s name for the Dairy
Bar’s summer bike draw.
The draw takes place at
5:00pm on the 18th, and
you do have to be in at-
tendance. The bike being
drawn is a brand new

Pepsi Rally Mountain
Bike, valued at $1000.00.
In addition, The Dairy
Bar will be making a
donation to the Boys &
Girls Club of Summer-
side to thank Walter for
agreeing once again to
take part in the draw.

The St.Eleanor’sDairy
Bar opened for business
this year on April 13th,
is open from 11:00am
- 9:00pm daily will re-
main open until fall.

You can find the St.
Eleanor’s Dairy Bar on
the corner of Linkletter
Road and South Drive.

Walter Gretzky will be on-hand to draw the winning name of
St. Eleanor’s Dairy Bar Summer Bike Draw on July 18th.
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Yeast Infection (Candida)

by Susan Manion MacDonald

How many individu-
als misunderstand the af-
fects of an overabundance
of yeast in the body?

Yeast becomes abun-
dant with the incorpora-
tionofantibiotics, theuse
of birth control, certain
medications or chlorine
use in swimming pools
can also deplete good
bacteria. Depletion of
good bacteria allows pro-
liferation of yeast in the
body. Yeast is not a wom-
an’s issue, it is a condi-
tion that all humans can
be affected by; a vagina is
only one of many places
yeast affects. In men the
symptoms can portray
jock itch or athletes feet.

When yeast affects the
intestines, rhizoids ad-
here to the walls and cre-
ate holes allowing food
particles to travel into
the blood stream. Once
this occurs, the immune
system attacks what it
believes is a predator

and the food particle
then transforms into a
food allergy. Each time
a different food enters
the blood system this
way, it develops into a
food allergy. Over time,
if not reversed, the in-
dividual can become al-
lergic to almost all foods,
as in the case of one of
my students (clients).
This can be reversed
and has in this case!

Auto immune dis-
ease is also derived
from the above process,
disease such as Lupus
or Wagner’s Disease.

The sinuses also re-
quire good bacteria and
when depleted, create a
number of symptoms, in-
cluding burning tongue,
as acid drips down from
the nasal cavity; inter-
ference with the voice
box, with the build-up of
mucus; tinnitus, as the
moisture in the mouth
changes due too lack of

good bacteria, causing
the vibration to the ear-
drum to shift, and more..

Ear infections, Au-
tism and even ADHD
are by-products of this
simple yet debilitating
toxin. Then of course
the wusual symptoms
of wvaginal discharge
can occur or thrush.

A good quality Candi-
da Kit is essential so that
rhizoids will be expelled,
and healing can take
place, while balance oc-
curs.Kroegeristhebrand
I recommend more often
as healing results are
faster, including the dis-
charge of white strings
in the feces (rhizoids).

Once yeast has taken
residence in the body
for a number of years, it
can weaken the immune
response and parasites
can also proliferate. The
symptoms to look for
are drooling while sleep-

ing and grinding teeth.

Children with yeast
issues: The most com-
mon reason is yeast that
is present in the mother
while pregnant. If your
child had a broken leg
you would immediately
take them to the doctor
for help. Please under-
stand that a reaction of
eating a hotdog laced
with MSG or food mixed
with artificial coloring
where the child loses
control and can become
violent is not safe for the
child or the parent. This
is a symptom related to
yeast issues affecting
brain cells. See a natu-
ral health practitioner
today. Essential Fatty
Acids (flax, omega’s or
fish oils) taken daily
strengthen cells, all hu-
mans should ensure this
is taking place. Remove
food containing artifi-
cial coloring, and MSG
products from your
home. Proceed with a
30 day yeast cleanse. No
whites, sugars (except
fruit), no vinegars, alco-
hol (including rubbing),
no peanut butter or but-

Susan Manion MacDonald

ton mushrooms during A regular Kroeger KkKit
this period. When using is for an adult of ap-
yeast Kkits understand proximately 150 pounds.
that children’s weight
determines the amount.

Make Today Count!

Public Seminars

Award Wining Speak-
er/Award Winning Sales
Professional, Author,
Trainer, Consultant and
Island Business News
Founder Corey Poirier an-
nounces extremely high
value “public” seminar(s);
which include ongoing
support (including 8 week-
ly videosinthetwomonths
following the workshops)

In running seminars
(with over 2000 attend-
ees in our public semi-
nars alone, and hosting
speakers like Journalist
Barb Stegemann, Simply
For Life Founder Bruce
Sweeney & Fred Con-
nor of TV’s XWeighted)
over the past 12 years
and reviewing evaluation

e C
!

forms over that time, the
most common feedback
THE COREY POIRIER

TRAINING COMPANY
receives on evaluation
forms during public
seminars is that attend-
ees love the public semi-
nars and walk away very
inspired and informed,
BUT once they leave the
room, their chances of ex-
ecuting most of what they
have learned descreases.

Some execute and make
life long changes, others
find they get back into
the mix and it’s hard to
continue with the change.

Perhapsit’sbecausethey
get back to the busy office,
or because there isn’t an

You can purchase the
Conversations
With Islanders Book
and/or get more information
about the book at www tisti.ca

“a thoughtful and thought-provoking book - an
alchemist at heart, poirier distills every drop of
gold out of these everyday islanders until they
shine - intelligent, insightful and highly enter-
taining...”

-stephen patrick clare, arts east.
“It seems to me that the book might have found its
way under a lot of Christmas trees this past year,

because it’s the gift that keeps on giving...-)”

Nancy Regan — Former Live @ 5 Journalist

hS SINES,SpNENS

100% ISLAND OWNED AND OPERATED

PRESENTS

Conversations with Islanders
Their Business 3 Success 3 Lives

Featuring Exclusive Profiles
e | g & il

Heather Mo_‘-’se
Olympic Gold Medalist

Lennie Gallant
Award Winning Singer/Songwriter

Elizabeth Noonan
Business Leader

Ray and Ryan Murphy
Murphy’s Pharmacies - Business Leaders

COREY POIRIER

ongoing component, and
so on. The ongoing compo-
nent (similar to coaching)
is something The Corey
Poirier Training Com-
pany does with corporate
clients with great results.

...AND the most popu-
lar comment we receive
when we ask which topics
most attendees would like
to learn more about are:

1. Reading & Adjust-
ing to Personality Types
and 2. Creating A+ Cus-
tomer Experiences.

In an effort to show you
we continue to listen, FOR
THE FIRST TIME EVER
in a Public Seminar Ca-
pacity we are offering
two half day workshops
/ seminars to cover the
two topics you have been
asking for and with an el-
ement of ongoing support
to help increase the odds
of retention and execu-
tion of the lessons covered
during the session(s).

Here are the details:
cont’donp. 15

L= e

...and | Quote....

There is no such thing on earth as an uninterest-
ing subject; the only thing that can exist is an
uninterested person.

Gilbert Chesterton 1874-1936

It’s not who you are, that holds you back...It’s
who you think you're not.
Unknown

H
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Small Halls
cont’d from p. 1

Thurs. June 16th
King’s Playhouse
Georgetown

An Opening Fit for Kings
- Meaghan Blanchard
Band ¢ Le Vent du Nord
elrish Mythen e Richard
Wood e Storytellers (Da-
vid Weale ¢ Erskine Smith
Donna Morrisey) Col-
lege of Piping Dancers
(Cameron Francis eKatie
Ramsay eJuliette Roberts)

Friday, June 17th

St. Mary’s Church

Indian River

Small Halls.

Big Church!

Le Vent du Nord e
The Once ¢ J.P. Cormier
Dancer Katie Ramsay

Orwell Corner

Community Hall,

Orwell Corner

Wee Hall. Big Tunes!

The Chaisson Trio ¢ Irish
Mythen Ashley Condon

St. Patrick’s Hall

Grand River

Storytelling in

Grand River

David Weale ¢Erskine
Smith and musical guest

St. Peter’s Courthouse
Theatre, St. Peter’s Bay

Storytelling at

the Courthouse

Patrick Ledwell eDonna
Morrissey & musical guest

Sat., June 18th

Murray River Hall

Murray River

Come See the Capers

J.P. Cormier ¢ Dawn
& Margie Beaton

Mont Carmel Parish

Centre, Mont Carmel

Le Vent du Nord et The

J.P. Cormier e J.J. Chais-
son ¢ The Chaisson Trio
Bites Café, Hampton
Storytelling at Bites Café

David Weale * Donna
Morrissey & musical guest
Monday, June 20th
Linkletter Community
Hall, Linkletter
Link...Lett ‘er roll!

Vishtén ¢ Frank Ferrel
Mike Dixon & James
Phillips

St. Anthony’s

Parish Hall, Bloomfield
FiddleandSong-UpWest

Cynthia McLeod ¢ Allan
Rankin, Gordie McKeeman
& His Rhythm Boys

L.M. Montgomery
Theatre, North Rustico

Storytelling at Montgom-
ery Theatre

David Weale ¢ Donna
Morrissey & musical guest

Tuesday, June 21st

Heritage Hall,

Dundas Plowing Match

Grounds, Dundas

Fiddle and Song -

Down East

Frank Ferrel « Tony Mc-
Manus, The Chaisson Trio
e Cynthia MacLeod

Lot 16 Community Hall,

Lot 16

A LOT of Ladies

Catherine MacLellan ¢
Nuala Kennedy, Anastasia
DesRoches, Brent Chais-
son & Myléne Ouellette

Alberton Arts and

Heritage Centre, Alberton

Storytelling in Alberton

David Weale * Erskine
Smith & musical guest

Wed, June 22nd

North Rustico Lions
Club Hall, North Rustico

Night QOut in the Crick

Once
Samantha Gallant ¢
The Once
Le Vent du Nord
Victoria Playhouse
Victoria-By-the-Sea
Songwriters
By-The-Sea
Chas Guay Trio ®
Brooke Miller & Don Ross
Irish Mythen
St. Mary’s Anglican
Church, Summerside
Storytelling
in Summerside
David Weale © Erskine
Smith & musical guest
Milton Community Hall
Milton
Storytelling _in _Milton

Catherine MacLellan ¢
Troy MacGillivray, Tony
McManus ¢ Nuala Ken-
nedy, Chris Gauthier &
Emmanuelle LeBlanc

Harmony House

Theatre, Hunter River

A Blast of Bluegrass

Eddy Poirier Family
Band, Janet McGarry &
Wildwood

Corran Ban Hall,

Corran Ban

Storytellingin CorranBan

David Weale ¢ Patrick
Ledwell & musical guest

Old Lorne Valley School-
house, Lorne Valley

Old Fashioned Square
Dance (A Partnered Event)

Patrick Ledwell e Donna
Morrissey & musical guest

Sun., June 19th

Stanley Bridge Hall

Stanley Bridge

Brooke & Don

The Chaisson Trio
Thursday, June 23rd
Crapaud Community
Hall, Crapaud

Fiddle Summit and
Dance Showcase

and The Once Again
The Once ¢
Brooke Miller & Don Ross
Milton Community Hall
Milton
Red like the Clay
Meaghan Blanchard e
Dawn & Margie Beaton
St Margaret’s Par-
ish Hall, St. Margaret’s
Chaisson __ Trio _ wel-
comes J.P. and J.J.

Liz Carroll  J.J. Chais-
son ¢ Troy MacGillivray
College of Piping Dancers
(Cameron Francis/Katie
Ramsay)

Centre Expo-Festival

Abram-Vlllage

Des Capers, des Acadi-
ens et Violins, En Masse!
Chrissy Crowley Trio ®
Colin Grant Trio, Pastelle
LeBlanc & Pascal Miousse

* Fayo

Brackley Beach Com-
munity Centre,

Brackley Beach

The Stars come out

in Brackley

Tony McManus ¢ Nuala
Kennedy Cynthia MacLeod

Sir Andrew Macphail

Homestead, Orwell

Storytelling at

the Homestead

David Weale * and mu-
sical guest $12

Friday, June 24th

Victoria Playhouse

Victoria-By-the-Sea

Ennis and The Colin
Grant Trio, Colin Grant
Trio * Ennis ¢ Dennis Ells-
worth, Katie Ramsay

St. John’s Church

Belfast

Belfast Hosts

The Grammys’
Katie McGarry ¢ Liz

Carroll, Gordie Sampson ¢
Troy MacGillivray
Palmer Road Commu-
nity Centre, Palmer Road
CelticLadiesfromAllOver
Colette Cheverie ®
Chrissy CrowleyCeltic La-
dies « Cameron Francis
Palmer Road Commu-
nity Centre, Palmer Road
Old Lorne Valley
Schoolhouse, Lorne Valley
Storytelling at the
Old Schoolhouse
Erskine Smith ¢ Alan
Buchanan & musical guest
Saturday, June 25th
Eastern Kings Commu-
nity Centre, Munns Road
Girls Night Out
Colette Cheverie ¢ Liz
Carroll, Andrea Beaton
Meaghan Blanchard, Katie
Ramsay
Harmony House
Theatre, Hunter River
Songwriter’s Circle with
Gordie Sampson
Hosted by Gordie
Sampson, Chas Guay ®
Katie McGarry ¢ Dennis
Ellsworth
St.Mark’s Hall, Burton,
Lot 7
Give me a Song, a
Fidde and a Dance
Ennis ¢ Sheila Fitzpat-
rick & Lester Stubbert,
Cameron Francis
Stanley Bridge Hall,
Stanley Bridge
Boys Night
Richard Wood Trio ®
Owen Steel, Chris Gauthier
Bonshaw Community
Hall, Bonshaw
Storytelling in Bonshaw
Erskine Smith ¢ Alan
Buchanan & musical guest
Sunday, June 26th
New London Com-
munity Complex, New
London (2pm Matinee)
SmallHalls. GrandFinale!
J.J. Chaisson e Vishten
e Ennis ¢ Andrea Beaton
e Gordie Sampson ¢ Col-
lege of Piping Dancers
(Cameron Francis ¢ Katie
Ramsay e Juliette Roberts)

Out

Love Makes You Do Stupid Things

by Robert Evans Wilson, Jr

“T did not mar-
ry you to be mar-
ried to a bartender!”

I should have paid
more attention to the
truth of her words, they
clearly stated that she
did not love me for who I
am. In retrospect, it was
the most obvious red flag
she ever waved, but I was
young, naive and in love,
and the real meaning
went right over my head.

“'m not a bartend-
er; I'm a writer,” 1
replied defensively.

“You're not a writer;
you’re not published.”

It was a sucker punch!
She knew I was writing
eight hours a day, five
days a week, and had
for years. She knew I
had completed dozens
of short stories and two
novels. She also knew...
I had a stack of rejection
letters to show for each.

My wife of three
years was saying the
same sort of things that
my father had said. It
was a sore spot for me,
and a fight we would
repeat many times.

A short time later,
she asked me to become
a partner in her busi-
ness. She explained
that she wanted to ex-
pand the business into
several new states, and
needed help to do it,
but couldn’t afford to
hire someone. She said
my experience in ad-
vertising would be ben-
eficial to the company.

I was already feel-
ing guilty that I was
not more a of success in
her eyes; and thinking
I could win her love for
good, I acquiesced. My
decision meant working
up to sixteen hours a day
in an industry I hated.
It meant traveling alone
all over the southeast-
ern United States by car,
selling a product I didn’t
understand or believe in.
Worst of all, it meant giv-
ingupwritingfull time. It
was the biggest sacrifice
I have made in my life.

And, in the end,
it went complete-
ly unappreciated.

Four years later a
change in the industry
caused us to close the
business. By that time,
I'd lost the momentum

Robert E. Wilson

of writing fiction. On the
other hand, I had learned
so much from the expe-
rience of marketing my
own company that I was
able to take that knowl-
edge and assist other
companies in growing
their business. But, the
biggest benefit I gained
from the experience
wouldn’tcomeuntilyears
later when we divorced.

As our marriage
deteriorated and the
fighting escalated, one
day she yelled at me,

\Y v
“You’ve never done
anything for me.”

“Are you kidding me?”
Icried. “I gave up my big-
gest dream for you! I quit
writing fiction to help
you build your business,
and I’ve never been able
to get fully back into it.”

She said, “That was
a long time ago. I'm
talking about now.”

I was shocked,
my loving gift had
meant nothing to her.

Love is a powerful mo-
tivator that drives us to
do all sorts of things. It
puts a spring in our step,
and at the beginning will
even make us believe we
live in a perfect world.
Too often, however, we
fail to begin the pro-
cess in the right place.

The good news for me
is that my divorce start-
ed me asking questions
about myself. I needed to
understand why my mar-
riage didn’t work. And,
what my part had been
in its demise. Surprising-
ly, I was eventually led to
the wisdom of William
Shakespeare, “To thine

own self be true, and it
must follow, as the night
the day, thou canst not
then be false toany man.”

I learned that in order
to win true love, that you
must love yourself first.
When you love yourself,
that is, take care of your
needs and dreams, you
develop the self-confi-
dence to attract a lover
who will respect you.
And, while there may
be compromises, there
will never be sacrifices.

Nowadays, when I
find myself acting all
goofy around an at-
tractive woman, I start
singing these words
from rocker Big Bop-
per’s Chantilly Lace:

“Chantilly lace had a
pretty face; And a pony
tail hanging down. That
wiggle in the walk and
giggle in the talk; Makes
the world go round.
There ain’t nothing
in the world like a big
eyed girl; That make me
act so funny, make me
spend my money; Make
me feel real loose like a
long necked goose. Oh
baby that’s what I like!”

Then, I laugh my-
self back to reality.

Robert Evans Wil-
son, Jr. is a motiva-
tional speaker and hu-
morist. He works with
companies that want
to be more competitive
and with people who
want to think like in-
novators. For more
information on Rob-
ert’s programs please
visit http://www.jump-
startyourmeeting.com
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FIRLS

IWK Health Centre

Inside Your

Inside Your IWK: Enjoying
Fun in the Sun - Safely

There is nothing bet-
ter than spending time
outdoors on a sunny
summer day. There is a
sense of well-being that
goes along with being out
and about in the summer
time, but it is important
to remember that sun
exposure has both posi-
tive and negative effects.

Time in the sun pro-
vides us with vitamin
D - an essential vitamin
— increased opportunity
for physical activity,
and can help enhance
our mood. Unfortunate-
ly, unsafe sun exposure
can also lead to pre-
mature aging, eye dis-
eases, and skin cancers.

Did you know that
Nova Scotia and Prince
Edward Island have the
highest rates of mela-
noma skin cancer in
Canada? Approximately
20 people per 100,000
in these provinces will
develop melanoma,
compared to about 11
per 100,000 across the
country. The primary
cause of skin cancer is
overexposure to the sun;
repeated unprotected ex-
posure to the sun’s UV
rays can put you at risk.

“We know that in
this part of the coun-
try we have a more fair
skinned population and
we do seem to have an in-
creased tendency in our
population specifically
towards melanoma - al-
most twice as much as
the rest of the country,”
says Dr. Peter Green,
Dermatologist, IWK
Health Centre, Chair,
Sun Safe Nova Scotia,
and Associate Professor,
Division of Dermatology
and Cutaneous Science,
Dalhousie  University.
“For some reason our
population is at more
risk of melanoma and
we have to be vigilant to
that. When we’re talking
about sun safety, we're
not talking about avoid-
ing outdoor activities
entirely. It’s a matter of
avoiding excessive ul-
traviolet exposure and,
specifically, burns.”

Dr. Peter Green

Tips for safe
fun in the sun

“The most important
things to remember are
the basics,” says Dr.
Green. “Remember to
avoid the midday sun,
look for shade, cover up
and apply sunscreen.”

The sun’s rays are
most powerful between
11 am. to 4 p.m. Try to
avoid being in the direct
sunlight during these
times. Look for shaded
areas for activities, such
as under trees or umbrel-
las. Wear clothing that
covers as much of your
skin as possible by choos-
ing materials that are
light and cool. Also, wear
sunglasses that have 100
per cent UV protection to
avoid causing eye dam-
age. Most importantly,
apply a broad spectrum
sunscreen, with SPF 30
or higher, 15 to 30 min-
utes before going out-
side. Reapply 15 to 30
minutes after sun expo-
sure begins, and then ev-
ery two hours after that.

Before going out to
enjoy the good weather,
make sure you are aware
of the risks associated
with prolonged sun ex-
posure and the measures
you can take to protect
yourself and your family.

For more information
on the positive and nega-
tive effects of the sun and
how to protect yourself

and your family, visit
WWW.cancercare.ns.ca.

Inside Your IWK is a
joint project by the IWK
Health Centre and IWK
Foundation. To view
some of the interview
with Dr. Green, please go
to www.Youtube.com/
user/IWKHealthCentre.

Seminars
cont’d from p. 13

Morning Seminar:

Reading and Adjusting
to Personality Types (at-
tendees will learn their
own personality type,
how to adjust to the vari-
ous types of personalities
they meet, and we will
take part in break-out ses-
sions to strategize around
bestuseofthisknowledge)

Date: July 7th,
8:30am 12:00pm

Location: Holiday Inn
Express — Charlottetown

Afternoon Seminar:

Creating A+  Cus-
tomer Experiences)

(attendees will learn
about the 5 steps to cre-
ating a customer experi-
ence, how to most effec-
tively serve with passion,
howtoincreaseyourvalue
with current and prospec-
tive clients, how to turn
an unsatisfied customer
into a life long client and
more - this session will
also include a break-out)

Date: July 7th,
1:00pm 4:00pm

Location: Holiday Inn
Express — Charlottetown

What you receive when
you attend these sessions:

From The Heart

by Nancy M. Doucette

As Iwrite this poem today emotions run high, it is my son’s 36th birthday

I think of that 8th day of June & I can so recall everything about that long ago yesterday
The day he was born and how everything changed for me in a very positive way

I close my eyes and can still see him & his friends and/or cousins as they would play.

Fate decided I would only have one child, I was blessed in the one given to me
Never for a moment have I regretted motherhood or the responsibility

I could not have raised him alone without the constant presence of family

For that I would like to sincerely thank every single member of my family tree.

When I hear someone complain they have no babysitter & they can’t go out
Iremember how fortunate I was, it wasn’t ever something I had to fret about
Between his father’s family and members of my own someone always was there
For me to today saying thank you to both families seems fitting and fair.

Some of the members of both families have passed on and are no longer here to see
What a fine young man he has become — we can be proud of who he has grown up to be
The credit is not mine to take alone, it belongs to all of those who helped me along the way
For each who helped I am most grateful, & for the blessings that came to me each & every day
Father’s Day is approaching and I dread it knowing my Dad is no longer here

So I'll just say Happy Father’s Day Dad -1 keep your memory ever so near...

i o W S W W Y a Wre Ua W a W T S e N N
Special June Birthdays ~ From My Heart

June 1st
June 3rd
June 4th
June 7th
June 8th
June 10th
June 19th
June 19th
June 19th
June 27th
June 27th
June 27th
June 28th
June 30th
June 30th

Eric Yeo

Mark Gallant
Eileen Arsenault
Carrie Lynn Paynter
Corey Poirier
Henry Hustler
Jack Cheverie
Robbie Bernard
Joelene Gallant
Colleen Boddy
Lacey MacQueen
Mary Simpson
Sara Smith

Leo Doucette
Stephen Gallant

My Cousin

My Cousin

My Cousin

My Cousin

My Son

My Uncle (Deceased)
My Dear Friend
My Cousin

My Cousin

My Friend

My Friend

My Cousin

My Cousin

My Cousin

My Cousin

Congratulations to my cousin & her husband on their Wedding Anniversary
Kent & Bev Marchbank — June 6th

. Half Day or Full
Day of Training (depend-
ing if you register for one
or both sessions, which
will build on each other)

. To ensure ac-
countability and Dbest
chances of executing

what you’ve heard, Corey
will provide all attend-
ees with a weekly video
for 8 weeks dedicated to
the themes covered dur-
ing the applicable session
and describing how you
can apply what was cov-
ered during the session

. During each of
the two sessions, Corey
will spend 30 minutes en-
gaging in a Q&A with at-
tendees (and fielding your
questions) so that attend-
ees can tap into the knowl-
edge Corey has acquired
while publishing one of
Atlantic Canada’s Only In-
dependent Business Publi-
cations (and interviewing
the likes of CBC Dragon’s
Den’s Arlene Dickinson,
Leadership Gurus Robin
Sharma and Zig Zigar,
Cora Breakfast’s Founder,
Success Magazine Publish-
er Darren Hardy and so on)
and also while presenting

his message to over 50,000
people during his career
as a presenter / speaker.

. Attendees will
also receive a certificate
of completion for each ses-
sionandreferencematerial

. Finally, attend-
ees will all be invited to
take part in a conference
call in Sept. to finalize the
Seminar follow-up period

COST

$55.00+gst * to attend
one of these 1/2 day ses-
sions

-Or-

$80.00+gst * to attend
both of these sessions (full
day)

* based on payment
received by June 30th.

For multiple people
attending for the full
day, please inquire
about applicable rates.

Note: Clients typically
pay thousands to bring
Corey in to present and/
or work with their staff
in either of these areas
but thanks to the event
sponsor (Scissors and
Sun) we are able to of-

fer this session at such
a heavily reduced rate.

To register or reserve
your seat (pre-payment
and pre-registration re-
quired), please email
us at bookings@corey-
poirier.com or call us
toll free at 1-866-522-7769

OUR SERVICES
INCLUDE:
*Speaking
*Training

Facilitating (including Ex-
ecutive Retreats)
*Emcee Services

*Consulting & Coaching
*Helping to Conduct
Surveys and Facilitate
Focus Groups for Staff &
Company Initiatives
*Helping with
the Creation of
Training Programs
*Voice-Over Work for
Commercial Projects
*Observing and Consulting
Potential Employee
Interviews
*Assisting Executives with
Communication and
Leadership
*Helping with Redesign of

Performance Evaluations



With a panoramic racetrack view from every table, the Top of the Park Restaurant is the only place
on the Island where you can watch the horses cross the finish line, while finishing your dessert.

_

RED SHORES

RED HOT GAMING, RACING & DINING

RED SHORES Summerside RED SHORES Racetrack and Casino
at Summerside Raceway at Charlottetown Driving Park

)
— =

redshores.ca 1.877.620.4222 Atlantic
Lottery

You must be 19+ to purchase, play or redeem Atlantic Lottery gaming and lottery products at Red Shores. Know Your Limit. Play Within It.




